
 
 
 

Marketing & Communication Guidelines 
Updated: May 13, 2020 

 
 
PLEASE NOTE: This document is for OIA Climate Action Corps members whose 
membership dues are current and paid in full. Companies that have joined but whose 
Climate Action Corps membership dues are unpaid may not promote their 
membership in any form (online, print, media interviews, etc.) and their logo will not be 
added to the OIA web site or other media.  
 
PURPOSE:  
We are excited to work together to promote the work and the achievements of the OIA 
Climate Action Corps. How you and your company choose to communicate your climate 
action work is up to you, and we respect your autonomy to do so. However, there is 
value in aligning messaging and establishing shared commitments. The OIA Climate 
Action Corps logo and strong brand identity serve as important tools to further the Corps 
strategic goals, and the consistency of Corps messages and unified graphic identity 
play a key role in the success of this effort.  
 
Standards have been outlined in this document to establish the proper use of the OIA 
Climate Action Corps logos and descriptive language or claims, thus eliminating 
confusion and helping to create a stronger image. We ask that Corps member 
companies refer to, become familiar with and adhere to these guidelines whenever they 
communicate about the Corps or on its behalf.  
 
WHO SHOULD USE THESE GUIDELINES:  
This document is intended to provide resources, tips and community standards for the 
main sustainability contact at your company and for those who serve in marketing, 
media and communication functions. This document will be updated over time, and it is 
important that you and relevant colleagues have access to the most recent version. 
 
If you have not already, please invite your primary marketing and media contact to 
access this live document and other related resources on the Climate Action Corps 
Marketing & Media Group of the online community. 
 
Other colleagues are welcome to join, as long as they follow operating and engagement 
norms. On this space, members will receive updates to this Communication Guidelines 
document, as well as earned media and press opportunities, social media campaigns 
and other communication-related news. Please contact Deborah Williams with any 
questions. 
 
WHAT’S INCLUDED: 

1. General Antitrust Guidelines 
2. Key Messages + Social Toolkit 

https://climateactioncorps.mobilize.io/registrations/groups/39319
https://climateactioncorps.mobilize.io/registrations/groups/39319
http://dwilliams@outdoorindustry.org/


 
 

3. Communication Prep 
4. Media Outreach & Response 
5. Future Additions 

 
 
1. GENERAL ANTITRUST GUIDELINES 
OIA Climate Action Corps members are free to exchange or discuss publicly available 
information in online community discussion boards, webinars, in-person meetings and 
other gatherings. However, members should avoid any discussions or joint efforts 
regarding confidential competitive information such as non-public cost or price 
information, non-public volume information, strategic plans or other information 
that is not reasonably necessary to achieve the Climate Action Corps goals.   

 
Detailed guidelines: 

1. Do not agree or discuss how each of the members will price their own goods or 
related products. 

2. Do not agree to allocate certain geographic markets (i.e., territories) or product 
markets (i.e., types of products) with other members. 

3. Do not discuss or agree to the cost or method of pricing products manufactured 
or sold by other members or otherwise direct each other’s business activities that 
are outside the scope of the Climate Action Corps. 

4. Do not compare cost information that is confidential, such as labor cost, 
manufacturing costs or other variables affecting pricing. 

5. Do not agree with other members to boycott certain vendors or otherwise 
pressure competitors or vendors to comply with certain pricing or cost policies. 

6. Climate Action Corps and its members should not share with each other or 
discuss confidential, competitive information for individual members or any 
information that might affect any member’s own day-to-day business decisions 
related to cost, price or output of their own products. For example, this 
confidential, competitive information may include the following: price lists or 
pricing plans, volume, rebate or refund programs, discount policies, credit 
policies, advertising credits or program allowances, slotting allowances, product 
cost variables or profit margins, customer lists or specific complaints, supplier 
contract terms, current or future marketing plans, bidding plans, purchasing 
plans, planning strategies, capital improvement plans, terms of sale or other 
contract terms, or competition in the sale or manufacture of competing products; 

7. Climate Action Corps should not facilitate agreements or coordination among 
members for the prices they charge for the products they manufacture or sell; 
facilitate other collusive conduct, including market allocation or refusals to deal 
with suppliers or customers; or organize boycotts against other manufacturers or 
retailers.  

8. Climate Action Corps should not publish or share any information that would be 
suggestive or conclusory as to how any individual member should deal with 
individual contracting or other third-party issues. 

9. Climate Action Corps and its members may discuss or share non-confidential, 
publicly available information or data. 



 
 
 
2. KEY MESSAGES + SOCIAL TOOLKIT 
To ensure aligned messaging and to demonstrate the united purpose of the OIA 
Climate Action Corps, we ask that you use these key messages in your 
communications. We understand that your company may choose to add further context, 
and we encourage that customization when possible. 
 
Key Messages: 

Name: OIA Climate Action Corps or “Corps” 
Please refrain from referring internally or externally, in writing or verbally, to the 
CAC or “cack.” 

 
Tagline: Together We Are a Force for Climate Action  
 
Description: The OIA Climate Action Corps is the outdoor industry’s 
collaborative model to lead on climate action to reduce industry-wide greenhouse 
gas (GHG) emissions in accordance with the IPCC Guidelines. The OIA Climate 
Action Corps supports brands, retailers, manufacturers and suppliers as they 
take real and immediate action to reduce their own footprint, signaling their 
company’s and our industry’s commitment to doing business better.   
 
Details: By joining the OIA Climate Action Corps, outdoor brands, suppliers, 
retailers and manufacturers are committing to four critical deliverables:  
 

1. MEASURE: Calculate their full carbon footprints.  
2. PLAN: Set ambitious greenhouse gas reduction targets. 
3. REDUCE: Pursue reductions over time.  
4. SHARE: Publicly share their progress annually. 

 
Social Media Toolkit:  
This folder contains assets for your company to use on your social media channels, 
including a logo, hashtags, handles, graphic templates and sample posts. We will 
update the graphics and sample posts to support general and specific messaging 
moments and campaigns, so check back often. Access this separate toolkit on the 
Climate Action Corps Marketing & Media Group of the online community. 
 

Handle: @outdoorindustry 
Hashtag: #climateactioncorps 
URL: outdoorindustry.org/climateaction 

 
3. COMMUNICATION PREP 
While Climate Action Corps member companies should use the key messages provided 
when speaking to the overall program, each company will have its own unique, timely 
communication and media opportunities regarding its participation. In acknowledgement 
and anticipation of this, we strongly advise developing clear and concise talking points 
for your company for the following likely communication channels or opportunities: 

https://climateactioncorps.mobilize.io/registrations/groups/39319


 
 
 

Internal Communications 

 Staff emails 

 Staff meetings 

 Sales meetings 

 Investor updates 

 Annual reports 
 
External Communications 

 Website  

 Social media 

 Merchandising materials (in-store displays, product hangtags, product  
packaging) 

 Press releases 

 Annual reports 

 Financing 
 

Within your talking points, we also suggest considering the key topics below as your 
customers, stakeholders and media may want to further understand how your 
company’s climate action efforts work to address them. In future versions of this 
document, OIA will share its own internal talking points as a reference for your 
company to optionally adopt, align with or adapt. 
 
 Key Topics 

 Carbon offsets 

 Carbon pricing 

 Carbon pollution, environmental health and public health 

 Policy agenda 

 Pursuing progress 

 Renewable energy 

 Sharing outcomes 

 Social justice 
 Transparency 
 

 
Finally, as it relates to your talking points for internal and external use, please be sure to 
keep the following in mind: 
 

1. DON’T make unsubstantiated or superlative claims about the OIA Climate 
Action Corp program, such as: It is the first/biggest/best/most-aggressive 
industry climate program. OIA will be providing member companies industry-
wide aggregate data at a later date that can be shared by your company. 

2. DON’T call out other brands or industries for what they are or are not doing. 
OIA is looking to partner with select associations and industries, so please let 
us know of any suggestions. 



 
 

3. DON’T share other companies’ progress reports. While they will be posted on 
OIA’s public website, we ask that you do not speak to or call out other 
companies’ progress reports beyond your own. 
 

4. MEDIA OUTREACH OR RESPONSE 
Although we have pursued minimal strategic outreach to this point, we have received 
a significant amount of media interest about this program, and we expect that to grow. 
OIA will develop and execute a robust owned and earned media plan for the Climate 
Action Corps, and we will share it with the Corps community when we see the greatest 
opportunity for this coordinated campaign. We will keep Corps member companies’ 
marketing contacts apprised of our efforts.  
 
Often, media outlets want to speak with a member of the OIA team as well as with 
representatives from participating Corps companies. The more your team can keep us 
informed about your efforts, wins, lessons, stories, etc., the better equipped we will be 
to facilitate media coverage for your company. We will share general media requests 
and opportunities with Corps marketing contacts, and we will do our best to facilitate 
specific, targeted opportunities when they come through our team. We would greatly 
appreciate if your teams share with us any media opportunities that come your way so 
that we can track broad media interest and thus hone our own communication and 
messaging efforts over time. If your company develops a marketing and media plan, 
please share it with us and let us know how we can support or align with you. 
 
However, it is not our intention to own, gatekeep or control media coverage. We are 
excited to support Corps members’ media efforts, so please do not hesitate to let us 
know how we can help. 
 
If you have questions, updates or information to share, please contact OIA’s Director 
of marketing, communications and storytelling: 
 
Deborah Williams 
dwilliams@outdoorindustry.org 
 

5. FUTURE ADDITIONS 
We will update this document over time. Please let us know if you have requests or 
recommendations for future additions or topics to address. 
 

 
Contact: climateaction@outdoorindustry.org 

mailto:dwilliams@outdoorindustry.org
mailto:climateaction@outdoorindustry.org

