
November	was	a	big	month	for	Outdoor	Specialty.	This	growth	continues	to	
reinforce	outdoor	consumers	purchase	preferences	for	more	unique	brands	and	
products,	and	even	more	so	when	it	comes	to	gifts	for	others.	What’s	even	better	for	
Outdoor	Specialty	is	that	the	channel	has	consistently	had	strong	January	and	
February	sales	while	the	others	have	fallen	flat	at	the	start	the	year.	

OIA’s Product Spotlight
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